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  55.6%
More than half 
were female 

41.7% between 
the ages of 54-72

39.3% 
had HHI 
between 
50-100K30.1% had a

bachelors degree

Nearly HALF 

47.7% 32%
SUMMER        AUTUMN   

were MN residents

Majority of respondents were
REPEAT VISITORS
61% made between 1-5 visits to 
Fairmont in the past 12 months

61%

    Avg.

1.8
Nights spent in Fairmont
48.2% Hotel/Motel | 35.5% Family/Friend

54% were 
    aware of lakes,

             44.2% of parks,

              ...and 38.6% of shopping

36.4%
traveled in

a group of 2 and over

 40% 
travelled

 with family

$108.50
 average

 daily spend

26.5%
Visiting Family/Friends was
 most frequently identified

 primary reason for trip

+The                         
 top trip                         
activity                         

 was Dining Out (78.5%)
 followed by

 Shopping
 (33.8%)

More than 

33.6%
planned
their trip
less than
1 week
ahead

LESS THAN1WEEK

Word of Mouth (24.8%)
           & Google/Search
                  (16.5%) 
                    were most 
                    frequently 
                 used 
      information sources

‘The Lakes’
was their favorite

tourism activity

Typical Visitor
            to Fairmont, MN | 2018


